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In brief
DIY International is the specialist magazine for the interna-

tional do-it-yourself and garden sector. The magazine ap-

pears in English and is read by DIY retailers, as well as by 

suppliers and service providers all over the world. Every 

issue contains reports on developments in the interna-

tional DIY trade, current news, previews and reviews of 

significant trade fairs, detailed country reports complete 

with statistics and analysis, profiles of manufacturers of 

DIY and garden products, plus new product announce-

ments. Correspondents on the spot provide their analysis 

of regional market events. Keynote topics shed light on 

individual product areas.

Membership  
IVW, VDZ, SZV 

Publisher 

Karl-Heinz Dähne

Chief editor 
Dr. Joachim Bengelsdorf

Editorial 
Rainer Strnad (Managing editor),  

Harald Bott

Advertising  

Thomas Heinen, Manuel Weber

Volume 

Volume 22, 2010

Frequency of publication 

4 x (see enclosed schedule)

Publishing house 

Dähne Verlag GmbH

Postal address 

P.O. Box 10 02 50, 76256 Ettlingen, 

Germany

Delivery address 

Am Erlengraben 8, 76275 Ettlingen, 

Germany

Telephone + 49 (0) 72 43 / 575-102

Fax + 49 (0) 72 43 / 575-100

E-mail advertising@daehne.com

Internet www.DIYglobal.com

Subscription rates 
Annual subscription ¤ 49.– incl. p + p

Terms of payment 
Net payment due within 20 days  

of date of invoice

Terms + Conditions
www.daehne.de/media

Accounts 
(D)  Deutsche Bank; Kaiserstr. 90  

D-76133 Karlsruhe, Nr. 714 600 00  

(BLZ 660 700 04)

BIC: DEUTDESM660  

IBAN: DE68 6607 0004 0071 4600 00

(A)  Raiffeisenverband Salzburg   

Nr. 160 178 65 (BLZ 35000)   

BIC: RVSAAT2S  

IBAN: AT84 3500 0000 1601 7865

(CH)  Coop Bank Basel   

Nr. 481116.290000-8  

Clear. Nr. 8440, PC-Kto 40-8888-1  

BIC: COOPCHBB 

IBAN: CH84 0844 0481 1162 9000 0

Circulation by target groups Geographical analysis of circulation

Industry

2 741

24.9 %

Wholesalers, 

Export/Import 

suppliers

1 253

11.4 %

DIY Retail chains

(with headquarters)

4 992

45.4 %

Garden retailers

1 420

12.9 %

Other

226

2.1 %

Services

371

3.4 %

Africa

98

0.9 %

North America

1 286

11.7 %
Central and South America

699

6.4 %
Asia and

Pacific Rim

1 145

10.4 %
Australia/Oceania

239

2.2 %

Northern Europe 

(GB, DK, S, NOR, FIN and others)

1 587

14.4 %

Eastern Europe

(CZ, H, PL, RO, RUS 

and others)

938

8.5 %

Southern Europe

(I, E, P, GR and others)

845

7.7 %

Western Europe

(D, A, CH, F, B, NL 

and others)

4 166

37.9 %

Analysis
2008 = 6 issues

Total size 

332 pp  = 100.0 %

Editorial 
263 pp  =  79.0 %

Advertising 

70 pp  =  21.0 %

of which 

Bound-in inserts 0 units =   0.0 %  of 

Loose inserts 2 units =   2.9 %  } advertising

Circulation analysis: 
Copies per issue represent an average for  

July 2008 – June 2009

Number of copies (print and e-magazine) 11 200

Actual circulation 11 003

Remainder and file copies 197

Paid circulation 1 396

Subscriber copies 1 284

Single copies 112

Free copies 9 607

Analysis of 2008 editorial component 

Total  263 pp = 100.0 %

Trade 53 pp =  20.3 % 

Industry 20 pp =   7.6 % 

Garden 26 pp =  10.1 % 

News 36 pp =  13.9 % 

Statistics 1 pp =   0.4 % 

Trade fairs/congresses 31 pp =  11.7 % 

New products 31 pp =  11.7 % 

Country reports 47 pp =  17.8 % 

Other 17 pp =   6.5 %



Surcharges and other prices

Media Information
Advertising rates No. 22 Rates effective from 1 October 2009

Format
210 mm width, 297 mm depth, DIN A 4

Type area 
187 mm width, 270 mm depth 

Columns 
4 columns, 43 mm wide

Printing and binding processes  
Offset printing and stapled binding

Copy
Copy up to 70 lines per cm/300dpi.  

However, please pay careful attention  

to the technical instructions.

Frequency of publication: 
Four times a year 

Publication dates 
Refer to schedule 

Advertising deadlines
Refer to schedule

Surcharges per standard colour (Euro scale)/special colour (basic 4c)

≥ 1/1 page € 510.–   1/4 page € 260.–  

1/2 page € 460.–   1/8 page € 210.–  

1/3 page € 360.–  ≤ 1/16 page € 160.– 

HKS, pantone and metallic colour extra surcharge € 260.– 

Special formats/positions 
2/1 page on request 

Front cover flap see extra information 

Guaranteed positions € 230.–  

Print over gutter margin € 115.–  

Bleed additional 3 mm 10 % of basic rates

Small advertisement rates 
Situations vacant per mm € 2.70  

Private situations wanted per mm € 2.16  

Charge for box number € 12.– 

All employment ads will also appear for one  

month free of charge on www.DIYglobal.com

Rubric DIY@Internet 
Standard entry (company, internet address) € 20.–  

Maxi entry (logo, company, internet address) € 70.–  

Premium entry (logo, company, internet address,  

random rotating banner at www.DIYglobal.com) € 115.–  

Minimum period of 6 issues

Rate per single-column millimetre: ¤ 2.70 in advertising section, ¤ 4.60 in editorial section

Discounts Frequency rates  Volume rates
Valid for one year  2 x  2 %  2 pages  5 % 

from publication  4 x  5 %  4 pages 10 % 

date of first insertion  8 x 10 %  8 pages 15 %

Combination discounts of 10-15 % on additional insertion of same-format 

advertisements in diy Fachmagazin or HOLZFORUM parallel issue. 

No discount on loose or bound inserts.

Bound inserts 
4-sided 6-sided 8-sided 

€ 4 500.–  € 6 300.–  € 7 880.–

Loose inserts 
Maximum size 205 x 292 mm 

Up to 25 g ‰   € 236.–  

Up to 50 g ‰   € 360.– 

Adhesive postcard 
‰ ¤ 148.–

Delivery address for inserts
Kraft Druck GmbH 

Betr.: DIY International No. … 

Industriestraße 5 

76275 Ettlingen (Oberweier), Germany

A sample copy must be supplied in advance to Dähne Verlag GmbH,  

Advertising dept, P.O. Box 10 02 50, 76256 Ettlingen, Germany

Advertisement formats and rates
Format Number of 

columns
Width x Depth 
in mm

Basic price 
black/white 

¤

2 
colours 

¤

3 
colours 

¤

4 
colours 

¤

1 / 1 page 4 columns 187 x 270 2 247.– 2 757.– 3 267.– 3 777.–

1 / 2 page 4 columns 

2 columns

187 x 133 horizontal 

 91 x 270 vertical
1 150.– 1 610.– 2 070.– 2 530.–

1 / 3 page 4 columns 187 x  87 780.– 1 140.– 1 500.– 1 860.–

1 / 4 page 4 columns 

2 columns 

1 columns

187 x  64 horizontal 

 91 x 133 vertical 

 43 x 270

590.– 850,– 1 110.– 1 370.–

1 / 8 page 4 columns 

2 columns 

1 columns

187 x  30 horizontal 

 91 x  64 vertical 

 43 x 133

300.– 510.– 720.– 930.–

1 / 16 page 2 columns 

1 columns

 91 x  30 horizontal  

 43 x  64 vertical
160.– 320.– 480.– 640.–

back cover 4 columns 187 x 270 2 810.– 3 320.– 3 830.– 4 340.–

inside front 

cover

4 columns 187 x 270 2 600.– 3 110.– 3 620.– 4 130.–

inside back 

cover

4 columns 187 x 270 2 410.– 2 920.– 3 430.– 3 940.–

 



Media Information
Schedule and editorial topics

Issue  Keynote topics 

1/
2010

Publication date 28.01.2010 
Advertising deadline 08.01.2010 
Copy deadline 12.01.2010 
Editorial deadline 21.12.2009

Fair previews:  
Cologne International Hardware Fair, 28 Feb. – 3 March

Totally DIY / Totally Tools / Totally Secure, Birmingham, 7 – 9 February

Themed issue: Sustainability

Regional report: Southern Europe

2/
2010

Publication date 15.04.2010 
Advertising deadline 18.03.2010 
Copy deadline 25.03.2010 
Editorial deadline 19.03.2010

Statistics supplement: DIY International Retrospective 2009

Fair previews:  
National Hardware Show, Las Vegas, 4 – 6 May

Garden Expo, Stoneleigh Park, 29 – 30 June

Themed issue: The international consumer

Regional report: North and South America

DIY- 
Buyers’ Guide 
2010

Publication date 24.06.2010 
Advertising deadline 03.05.2010 
Copy deadline 06.05.2010

The DIY Buyers’ Guide is an invaluable aid for shaping the product offer in DIY and building stores and in 
specialist outlets with DIY and garden departments.

Please ask for our special media rates.

3/
2010
+ Statistics

Publication date 29.07.2010 
Advertising deadline 08.07.2010 
Copy deadline 12.07.2010 
Editorial deadline 28.06.2010

Fair previews:  
spoga+gafa, Cologne, 5 – 7 Sept.

Glee, Birmingham

DIY, Kortrijk 
China Int. Hardware Show, Shanghai

Taipei Hardware Show

Themed issue: Worldwide trends

Regional report: The Big Three: Germany, France, United Kingdom

4/
2010

Publication date 28.10.2010 
Advertising deadline 07.10.2010 
Copy deadline 11.10.2010 
Editorial deadline 28.09.2010

Fair Previews:  
Domotex, Hannover

Bau Munich, 17 – 22 January

Themed issue: Cross-border logistics and procurement

Regional report: Asia

DIY + Garden 
Show Guide 
2011

Publication date Nov./Dec. 2010 
Advertising deadline 22.09.2010 
Copy deadline 24.09.2010

This compilation of the world’s major DIY, garden and building materials trade fairs is a comprehensive  
planning aid for the industry’s decision-makers. Consequently the DIY and Garden Show Guide is the ideal 
advertising medium for trade fair organisers and exhibitors.

Please ask for our special media rates.

1/
2011

Publication date 27.01.2011 
Advertising deadline 07.01.2011 
Copy deadline 11.01.2011 
Editorial deadline 20.12.2010

Fair previews:  
Totally DIY / Totally Tools / Totally Secure, Birmingham, February

Ferroforma, Bilbao, March

Themed issue: Developing new markets

Regional report: Northern Europe



Media Information
Special forms of advertising: Pocket

Media Information
PR-adverts

Media Information
Special advertising formats

The pocket is a special insert in a handy DIN A6 format (147 mm high and 104 mm wide), which is glued  

into an issue of DIY International. The editorial team produces the contents in collaboration with the client.

The layout is the “DIY International Layout”, which gives the product a high degree of credibility.  

Depending on the issue, this presentation option is offered exclusively to just one company.

Pocket standard (20 pages in total) 

1 title page, 18 pages of content, 1 full-page advert 4c € 7 350.–

Pocket XL (28 pages in total) 

1 title page, 25 pages of content, 2 full-page adverts 4c € 9 450.–

Pocket XXL (36 pages in total) 

1 title page, 32 pages of content, 3 full-page adverts 4c € 11 550.–

The pocket is glued onto an editorial “carrier page”,  

which also features content on the client’s company.

Additional services: Publication on www.DIYglobal.com, 100 specimen copies, 

higher circulation for an additional charge.

Advertisements
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Independence with 30 LEDs

“Expand into the UK market” 

Being outdoors is not always an 

enjoyable experience. For exam-

ple, a car breakdown on the road 

at night means stress, all the more 

so if there is no adequate lighting. 

In such a situation, the recharge-

able work light from Ampercell is 

an ideal helper, spreading an 

extremely steady, bright light with 

no less than 30 LEDs (12 000 mcd). 

One charging of its strong nickel 

metal hydride rechargeable battery 

(2000 mAh) is sufficient for up to five 

hours of perfect work lighting. 

The charging station, which is 

supplied complete with mounting 

device, may be connected to the 

car plug by the 12 V adaptor, or 

directly to the mains supply by the 

GreatStar UK is now looking for 

European manufacturers that wish 

to expand their existing business in 

the UK or enter the UK market for 

the first time.

“We service some of the largest 

multiple retailers in the UK including 

B&Q, Screwfix, Travis Perkins, QVC, 

Aldi and Wyevale,” says MD Eric 

230 V plug. Featuring a soft grip 

surface on its robust ABS housing, 

this lamp fits snugly into your hand. 

Thanks to four more LEDs in the lamp 

head, it can also be used as a torch. 

When both hands are needed for 

work, it can be mounted by the 

magnets supplied with it, or hung  

up by the integrated hook. 

A genuinely professional light. But 

the possibilities for its use are not 

limited to workday jobs only. It will  

be just as welcome in your cellar or 

garden shed.

Further information is available  

on +49/61 71/70 41-0 or  

info@ampercell.com
Ampercell, 

www.ampercell.com

Lane, “and we want to place Euro-

pean manufacturers’ products into 

these stores.

Our distributed range includes hand 

tools, power tools and accessories, 

storage and hardware products, so if 

you are in any of these lines, speak 

to us about getting your products 

into our customer base.”

GreatStar offer the full logistics pack-

age, including pick and pack, stor-

age facilities, bar coding, pallet 

labelling, quality control, invoicing 

and financial backing. They cur-

rently distribute for big names such 

as Dewalt, Cooper Tools, CK Tools, 

Sterling Safety Ware and many top 

retailer own-brand names. 

“We are able to get your products  

in front of top buyers in the industry 

and can offer you all the help that 

you need to get your products onto 

the shelves in these stores.”

Email Eric at ericlane@greatstaruk.

com or call: +44/23 80/74 29 00. All 

enquiries will be replied to personally.

GreatStar UK,

www.greatstaruk.com

19.06.2009   12:37:59
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Passion for innovation

Starting out as an OEM partner to major American, European and Japanese air tool manufacturers, China Pneumatic has aggressively developed its own brand, Zipp, in recent years. Over the past few years, new product orders have grown at an impressive rate of over 30 per cent per year.
The reason why China Pneumatic has such high performance sales might well be due to their creative input. From the year 2000 onward, the company has successfully developed a number of innovative designs, including a portable 

pneumatic tool assembled with modular units and a vibration-
reducing suspension system for portable pneumatic tools that were industry firsts and earned patents  in America, Germany, China and Taiwan. 

The portable pneumatic tool com-bines separable, independent air tool modules such as air intake, on/

off and directional switch and operation modules inside a pair  of symmetrical housing units. Cus-tomers can choose the core com-ponents from any conventional design and add their new housing design to reflect their own unique style, so achieving product differen-tiation for their particular line.  
Individual pneumatic hoses can be connected together based on the amount of flow. China Pneu-matic currently offers a complete line of modular unit products such as air riveters, air rivet nut tools, air saws, air drills and air screwdrivers.The other acclaimed innovation from China Pneumatic is the com-pany’s housing made of engineer-ing plastic, which has excellent vibration dampening properties and a successful lightweight de-sign combined with an excellent texture. The company can even add digital modules such as LCD screens to display safe volume  

and warnings, and to record tool use information. 
China Pneumatic, meanwhile, has also worked to dampen vibration of reciprocating air tools. By using  a simple spring device and rubber dampening pad, suspension vibra-tion reduction principles can be used to lessen vibration, simplify  design and improve effectiveness. The suspension vibration-reduction method for portable pneumatic tools has been widely acclaimed among customers.

As General Manager George Chu pointed out, the “passion for inno-vation” is the major principle of China Pneumatic. China Pneumat-ic aims to offer the best and bright-est air tools on the market, and work with partners in the industry  to bring a steady stream of innova-tions to their products. 

China Pneumatic
www.zipptool.com

DIN0903-04_56.indd   56

PR adverts are the special form of advertising for everyone who has more to say.

Introduce your company, present your products or inform readers about your activities.

¼ page 4c 

1 photo, 20-character heading and 450 characters of text € 325.–

½ page 4c 

1 photo, 30-character heading and 1200 characters of text € 600.–

1/1 page 4c 

2 to 3 photos, 30-character heading and 2500 characters of text € 1 100.–

Got an idea for an unusual advertising format? 

Want your ad to be even more striking?

Then talk to us. We work with you to realise advertising formats  

that attract greater attention. No matter whether they’re island 

advertisements, L-adverts, round adverts, adverts with punched- 

out parts, fold-out pages, magazine banderoles – there’s a host of 

possibilities!

We’ll turn your ideas into reality, to make your advertising even  

more noticeable.
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The garden trade fair, Cologne
06. – 08.09.2009

www.spoga.com

Experience what growth means: from September 6–8, Cologne 

will be the international meeting place for the garden industry. 

The latest trends. Valuable information.

A wide range of products – clearly organised in five areas: 

basic, ambience, leisure, furniture and excellence.

And, as a vital force in the garden: Holland – the 2009 spoga 

partner country. 

Quoted DIY trading groups

Country DIY Group Price in € 
16.06.

Price in € 
14.04.

% 
change

Latest 12 months in €

highest lowest

D Baywa 23.38 22.87 2.2 40.00 15.95

F Bricorama 27.50 18.02 52.6 27.50 14.50

S Clas Ohlson 9.33 8.19 13.9 10.04 4.72

USA Home Depot 17.17 19.29 -11.0 21.30 13.28

D Hornbach-Baumarkt 26.35 15.70 67.8 41.25 20.55

GB Home Retail Group 3.09 2.95 4.7 3.39 1.92

FIN Kesko 19.14 16.04 19.3 23.76 15.13

GB Kingfisher 2.20 1.75 25.7 2.32 1.13

USA Lowe's 14.12 14.98 -5.7 19.26 10.55

F Mr. Bricolage 12.45 12.15 2.5 15.50 8.50

D Praktiker 6.30 4.89 28.8 15.25 2.88
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Sales down  
at Rona 

For the first quarter the 
Canadian Rona Group has 
announced a sales decline of 
7.2 per cent to C$ 846 mio. 
A deficit of 8.5 per cent is 
reported in like-for-like terms. 
EBITDA fell 4.2 per cent to C$ 
25.5 mio. The group recorded 
sales of C$ 617.09 mio in the 
retail division, which is 9.7 
per cent less than in the same 
quarter last year. EBITDA here 
fell by 28.6 per cent to C$ 9.5 
mio.

Downward 
slide

Sales in the Netherlands 
DIY market declined by 5.2 
per cent in the first quarter of 
2009 compared to the same 
period last year, as GfK re-
ports. The DIY retailers, which 
recorded a sales decline of 
4.1 per cent, made a better 
showing than the market as 
a whole.

Retail sales up 

In the fast lane

Canadian Tire Retail achieved 
sales of C $ 1.268 bn, which 
amounts to an increase of 4 per 
cent on the same period last 
year. A sales increase of 2.5 per 
cent is revealed in like-for-like 
terms. Pre-tax profit declined by 
16.7 per cent to C $ 32.7 mio. 
For the group as a whole Cana-
dian Tire announces sales down 

by 2.7 per cent to C $ 
1.79 bn for the third 
quarter, which is 
mainly attributable to 
a fall in the petrol sta-
tion business (-21 per 
cent) and to declining 
sales at Mark’s Work 
Warehouse (-2.3 per 
cent).

The DIY markets in central 
and eastern Europe achieved 
double-digit rates of growth in 
2008 as the Dresdner-Celelem 
Kreditbank’s “European Con-
sumer Barometer 2009” reveals. 
The survey reports growth of 11 

per cent for Russia, 14 per cent 
for Slovakia, 17 per cent for 
Czechia and 20 per cent for 
Serbia.

Further information about 
the European DIY markets ex-
amined in the survey, including 

data on market volume, average 
household spend, buying inten-
tions, online purchasing and the 
significance of pricing can be 
found at www.DIYglobal.com 
under the DIYglobal plus/Trade 
topics heading. 

Cencosud: growth of DIY business

Double-digit rates of decline

The sales figures of the Easy 
DIY stores belonging to the 
Chilean Cencosud Group grew 
by 8.1 per cent in the first quarter 
of 2009 to CLP 169 308 mio. 
The company was able to in-
crease its operating profit on the 
same period last year by 7.9 per 

cent for a total of CLP 51 652 
mio. The sales growth goes back 
solely to the positive trend in 
Argentina, where a turnover of 
CLP 103 284 mio was recorded, 
which amounts to an increase 
of 15.7 per cent (0.5 per cent 
like-for-like). In Chile, on the other 

hand, sales went down by 4.8 
per cent (-8.1 per cent like-for-
like) to CLP 64 074 mio. At the 
end of the quarter the group had 
72 DIY stores in operation (25 
in Chile, 46 in Argentina and one 
in Columbia) with a combined 
retail area of about 600 000 m².

In the first quarter of 2009 
the Finnish Kesko Group’s newly 
created building and home im-
provement trade segment, which 
has covered Rautakesko and 
the company’s agricultural trade 
in Finland since the beginning 
of this year, suffered a sales 
decline of 23.9 per cent to  
€ 529 mio. The net sales of this 
division in Finland went down 
by a total of 24.5 per cent to  

€ 175 mio. This includes 
a drop of 10.5 per cent to 
€ 88 mio for the agricul-
tural trade. The group’s 
international sales in the 
first quarter dropped by 
27.1 per cent to € 267 mio 
compared to the same 
period last year. The de-
cline amounts to 19.4 per 
cent at constant exchange 
rates. 

Furniture from DIY stores
The furniture market in Po-

land experienced growth of 21 
per cent to € 4.7 bn in 2007, 
according to information from 
the Centre for Industrial Studies 
(CSIL). Currently 88 per cent of 
sales are generated in the spe-
cialist trade. The study reveals 

that, among the non-specialist 
outlets, customers prefer to buy 
their furniture in DIY stores 
above all, where many foreign 
actors are involved (Castorama, 
Leroy Merlin). Information from 
CSIL shows that this line of busi-
ness has grown rapidly in Po-

land, since the range covers the 
demand for key areas of the 
home, especially kitchen and 
bathroom furnishings, as well 
as accessories, wall, ceiling and 
floor coverings, and lighting too.

Example:  

L-advert  

across spine

All prices exclusive of VAT.

25

DIY International 7- 8 /2009

D
is

tri
b

u
tio

n

     Hier fehlt was? 
Da war wohl wieder 
einer schneller!

Fehlende Exemplare 
können Sie, soweit noch vorhanden, beim Dähne Verlag unter der Telefon-nummer 07243/575-100 oder per E-Mail unter 

leser-service@daehne.de bestellen.

editorial “carrier page”Auf Qualität, Werte und das Preisbe wusstsein der Endver-
braucher setzten viele, was zähle, sei die Umsetzung, 

da ist sich der Sonnenschutzhersteller Contrio sicher.
schlicht, ansprechend und modern – unaufdringlich und stets kom-binierbar. Contrio will die Lücke zwischen Einstiegs- und Hochpreis füllen und positioniert sich ganz bewusst zwischen niedrigem No-Name- und Premium-Produkt. In diesem Mittelpreis-Segment sei 

Als Teil einer weltweit renom-mierten und erfolgreichen Un-ternehmensgruppe (The Rooflite & Contrio Group) profitiere man, so betont der Sonnenschutzspe-zialist Contrio, von umfangreicher Marktkenntnis und ausgereiftem Produktions-Know-how. Das ver-schaffe, so Contrio Marketing Manager Beatrice Bolling, dem Sonnenschutzhersteller für Dach-fenster einen entscheidenden Wettbewerbsvorteil in Bezug auf Qualität und Preis/Leistung. Viele Branchenexperten dächten, so hat man bei Contrio festgestellt, eine hohe Qualität, eine optimale ISO-zertifizierte Produktion in Eu-ropa sowie eine verantwortungs-volle Umweltpolitik seien viel zu teuer. Das stimme aber nicht, wenn man die Bedürfnisse des Marktes wirklich kenne und es verstehe, optimale Produktions-bedingungen zu schaffen. So kön-nten Unternehmen durchaus gute Qualität zu attraktiven Preisen anbieten. Und: Contrio sei ein solches Unternehmen.
Ganz bewusst hat sich der Hersteller auf die gängigsten Formen und Farben konzentriert und produziert deshalb nur solche Sonnenschutz-Produkte für Dach-fenster, die perfekt zu den meisten Dachfenstertypen passen. Das Design folgt dabei dem skandi-navischen Gestaltungsempfinden: 

man in puncto Qualität und Mon-tage besser als die meisten. Viele Branchenexperten dächten, so hat man bei Contrio festgestellt, eine hohe Qualität, eine optimale ISO-zertifizierte Produktion in Europa sowie eine verantwortungsvolle Umweltpolitik seien viel zu teuer.
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Media Information
Cover flap advertisements

Cover flap advertisements are placed on additional fold-out pages on the cover:

Cover 1 
½ page inside left cover flap (1/2 cover) € 4 545.– 

Cover 2 
1/1 page (over gutter margin) inside left cover flap 

(1/2 cover) and left half side cover € 5 838.– 

Cover Special 
2 columns/187 mm high below the magazine logo outside the left  

cover flap (1/2 cover) + ½ page on the same cover flap inside € 6 525.– 

Cover XXL 
The complete cover flaps to the right  

Inside is a 2/1 page ad over gutter margin € 10 302.– 

Cover Gate 
2 cover flaps (1/2 cover to the left and ½ cover to the right)  

with an 2/1 page ad over both gutter margins € 10 090.– 

Cover 1

Cover 2

Cover Special

Cover XXL

Cover Gate

Media Information
Procedures and specifications for  
the supply of advertising material

All data must be supplied as print quality PDF or directly  
processable EPS. 
Please also ensure that
– all colours are created as CMYK or desired special colours;
– all directly processable images and graphics are encapsulated;
– all type fonts used are encapsulated;
–  images are stored exclusively in bitmap, grey-scale or CMYK mode.  

By no means may “indexed” colours, RGB or other modes be used.  
Image format either TIFF or EPS. 

–  images are not stored as DCS images, since we process uncompartmented 
data. We must be informed if any DCS images are included in the material  
(to avoid any possibility of accidentally poor resolution). If you do include  
any DCS images, we will convert them and invoice you as appropriate.

–  you provide a reliable printout of the data, since we have no other way of  
checking the accuracy of the proof. 

We can not guarantee correct reproduction unless we receive your 
printout before the copy closing date. This is particularly important  
for colour reproduction.

Data transfer by E-mail
Such files should not exceed 20 MB in size. E-mail: copy@daehne.com

Data file upload via FTP
Send us an E-mail to copy@daehne.com and ask for your personal 
log-in information.

Please utilise the following procedure for naming your file
Abbreviation* of publication title + issue number + name of advertiser  
e.g.: DIN2-10Miller.pdf
 
*Abbreviations:
diy = diy Fachmagazin; DIN = DIY International; HF = HOLZFORUM;
pet = pet Fachmagazin; PWW = PET worldwide; AQ = Aquaristik;
Car = Caridina; GT = Gartenteich

Data by data carrier
Use can be made of any current data carrier.

Programs suitable for direct processing
QuarkXPress 4.11, 5.01, 6.5, 7.3, 8.0 (Mac + PC);
InDesign CS2, CS3, CS4 (Mac + PC);  
Illustrator CS2, CS3, CS4 (Mac + PC);  
PhotoShop 7.0, CS2, CS3, CS4 (Mac + PC);  
Freehand 10, MX (Mac); CorelDraw 12 (Mac + PC);  
Mac Office X 2004 (Mac); FrameMaker 6.0 (PC)

You’ll find information on the technical specifications for loose inserts,  
bound inserts, tip-on cards and product samples on the internet  
at www.daehne.de/media



Your Dähne advertisement team

Advertisement sales
diy Fachmagazin
DIY International, HOLZFORUM
Manuel Weber
m.weber@daehne.de
Phone +49/7243/575-106

Great Britain/USA/ 
Canada/Scandinavia
Lothar Wittich
W & D Vertriebsmanagement
Phone +49/54 39/8 09 00 16
Fax +49/54 39/60 97 63
wittich@w-und-d.com

Managing director
Marc Dähne
m.daehne@daehne.de
Phone +49/7243/575-102

Israel
Les Rose
Elarco International Ltd.
P.O.Box 609
43106 Raanana, Israel
Phone +972/5 45 74 69 90
Fax +972/97 43 91 42
les.rose@elarco-intl.com

Advertisement sales
pet Fachmagazin
PET worldwide
Patricia Bader
p.bader@daehne.de
Phone +49/7243/575-104

Advertisement sales
Aquaristik, Caridina, 
Gartenteich
Angelika Müller
a.mueller@daehne.de
Phone +49/7243/575-105

Advertisement
administration
Gabriele Santai
g.santai@daehne.de
Phone +49/7243/575-103

Advertising manager
Thomas Heinen
t.heinen@daehne.de
Phone +49/7243/575-110

France/Italy
Gloria Oddone-Ebken
W & D Vertriebsmanagement
Phone +49/541/6 00 52 08
Fax +49/541/6 00 52 09
oddone-ebken@w-und-d.com

Taiwan
Joy Wang
Infotrade Media Co., Ltd.
No. 508, Sec. 3,
Wen Hsin Rd., Situn Dist.
Taichung 40753, Taiwan
Phone +886/4/23 13 21 89 203
Fax +886/4/23 13 32 39
service@trade-eye.com

Advertisement
administration
Christa Mantel
c.mantel@daehne.de
Phone +49/7243/575-102

The advertising agent for your country:


